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OPENING A NEW CHAPTER TO ACCELERATE 
PROFITABLE GROWTH

THE WORLDWIDE 

LEADER IN LIGHT &

SUSTAINABLE 

CONSTRUCTION
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THE WORLDWIDE LEADER IN
LIGHT & SUSTAINABLE CONSTRUCTION

#1 IN EUROPE #1 IN NORTH  AMERICA #1 IN AUSTRALIA

#1 IN MIDDLE EAST #1 IN LATIN AMERICA #1 IN INDIA
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#1 IN LIGHT 

BUILDING MATERIALS

Leveraging 
LOCAL -FOR -LOCAL 

LEADERSHIP

To grow across both 
MATURE AND 

EMERGING markets



LEVERAGING LEADERSHIP TO 
UNLEASH GROWTH POTENTIAL

EXECUTE WITH GROWTH COMPOUNDING 

COUNTRY PLATFORMS AND STRONG 

LOCAL LEADERS

15  - 18 %

EBITDA MARGIN

MID -SINGLE -DIGIT 

SALES GROWTH 1

>50 %

FREE CASH FLOW 

CONVERSION RATIO

SCALE AN UNMATCHED BREADTH 

OF VALUE -ENHANCING SOLUTIONS 

FOR CUSTOMERS

EXPAND FROM RESIDENTIAL TO 

NON -RESIDENTIAL & INFRASTRUCTURE

1. On average in local currencies, excluding any major economic slowdown and/or major divestment

OUTPERFORMING MARKETS BY 1 -2PTS

2026 -2030 TARGETS
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GROWING MARKETS 
WITH UNTAPPED 
OPPORTUNITIES1



LIGHT & SUSTAINABLE CONSTRUCTION 
IS DRIVEN BY POWERFUL MEGATRENDS 

ENERGY -EFFICIENT RENOVATION
BUILDING & INFRASTRUCTURE 

ADAPTATION TO CLIMATE CHANGE

RESOURCE SCARCITY 

DRIVING CIRCULARITY

POPULATION GROWTH 

AND URBANIZATION
MIDDLE -CLASS ASPIRATION 

FOR QUALITY BUILDINGS

LOCALIZATION AND RESHORING 

DRIVEN BY DEGLOBALIZATION
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MEGATRENDS TRANSLATE INTO 
VAST LOCAL GROWTH DRIVERS

WESTERN EUROPE NORTH AMERICA
ASIA & OTHER 

HIGH -GROWTH COUNTRIES

Market RECOVERY  notably to address 

HOUSING CRISIS

ENERGY RENOVATION, GREEN 

VALUE & ADAPTATION TO 

CLIMATE CHANGE

Upcoming investment in 
INFRASTRUCTURE AND 

DEFENSE

HOUSING SHORTAGES

Must-have RENOVATION 

& ADAPTATION TO CLIMATE 

CHANGE

RESHORING  and 

INFRASTRUCTURE NEED

POPULATION GROWTH 

& URBANIZATION

Expanding MIDDLE -CLASS  & 

economic development

Ambitious URBAN DEVELOPMENT 

PROGRAMS  fostering 

INFRASTRUCTURE GROWTH

STRUCTURAL 

GROWTH

DRIVERS

STRUCTURAL 

GROWTH

DRIVERS
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SAINT -GOBAIN IS THE ONLY PROVIDER OF 
COMPREHENSIVE BUILDING AND INFRASTRUCTURE 
SOLUTIONSé

JOBSITE SOLUTIONS 

& MERCHANTING

Merchanting services

Digital services

EXTERIOR SOLUTIONS

Roofing

Siding and cladding

Façade

Glazing

CONSTRUCTION CHEMICALS 

SOLUTIONS

Flooring and façade renders

Waterproofing

Concrete admixtures

Concrete repair

Adhesives and sealants

INTERIOR SOLUTIONS

Plasterboard

Insulation

Ceilings
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é WITH A UNIQUE ABILITY TO LEVERAGE LOCAL 
LEADERSHIP POSITIONS TO GROW FURTHER

EXTERIOR 

SOLUTIONS

CONSTRUCTION 

CHEMICALS

INTERIOR 

SOLUTIONS

Saint -Gobain market share : <10% 10-25% >25%

Growth

opportunities

Saint-Gobain market position 

in light construction

USA

#1

Canada

#1

Mexico

#1

India

#1

South -East 

Asia

Top

3

Eastern

Europe

#1

Brazil

#1

Middle

East

#1

Australia

#1

ItalySpainFrance United 

Kingdom
#1

#1#1#1

ADDITIONAL SALES FROM OFFER ENRICHMENT TRACKED COUNTRY BY COUNTRY
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Saint -Gobain market share : small medium strong



SAINT -GOBAIN HAS BROADENED ITS REACH ACROSS AN 
UNMATCHED BREADTH OF ADDRESSABLE MARKETSé

1. Source: internal study

RESIDENTIAL NON -RESIDENTIAL INFRASTRUCTURE

û250 bn û180 bn û70 bn
Addressable

market1
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é WITH A UNIQUE ABILITY TO EXPAND IN 
UNDER -PENETRATED NON -RESIDENTIAL & 
INFRASTRUCTURE MARKETS

ú15bn
ú250bn

Saint-Gobain Addressable
markets

Non-residential 

& infrastructure

Residential

Addressable markets

Baisser rési à 200bn 

pour avoir 50/50

Mieux voir 

que côest un 

aéro / gare

Addressable markets 1 vs. Saint -Gobain sales for 

construction, 2024

TRANSPORTATION 

INFRASTRUCTURE

CRITICAL 

INFRASTRUCTURE

EDUCATION

DATA 

CENTERS

ENERGY 

INFRASTRUCTURE

HOSPITALS HOTELS

1. Source: internal study
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Rajouter chiffres ú



STEERING A STRONG 
GROWTH PROFILE2



TOP COUNTRY PLATFORMS TO 
SEIZE EUROPEAN RECOVERY 
POTENTIAL SOLID PROSPECTS

FOR EUROPEAN RECOVERY

13%

18%

69%

20%

29%

51%

25-30%

30-35%

40-45%

STRONG RECOVERY POTENTIAL

France

UK

Germany

Spain 

& Italy

Eastern 

Europe

13%

18%

69%

20%

29%

51%

25-30%

30-35%

40-45%

SHARE OF GROUP SALES

13%

18%

69%

Before transformation

20%

29%

51%

2025 Pro forma 1

25-30%

30-35%

40-45%

Long -term ambition

NORTH

AMERICA

ASIA & 

OTHER HIGH -

GROWTH 

GEOGRAPHIES

WESTERN 

EUROPE

POSITIONED TO DELIVER

OVER -PROPORTIONAL EBITDA GROWTH

Nordics 

& Baltics

GOVERNMENTS INVESTING IN HOUSING, 

ENERGY -EFFICIENCY & INFRASTRUCTURE

1. Pro forma for recent acquisitions and divestments

2. On average in local currencies, excluding any major economic slowdown and/or major divestment

Remettre footnote caveat growth target

ENERGY -EFFICIENT RENOVATION AND 

HOUSING & INFRASTRUCTURE NEEDS

2026 ð 2030:

3 -5%
SALES GROWTH 2

ASIA & OTHER

HIGH -GROWTH

GEOGRAPHIES
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PRIORITY COUNTRY PLATFORMS 
TO INCREASE EXPOSURE TO 
HIGH -GROWTH GEOGRAPHIES PRIORITY COUNTRIES

FOR CAPITAL ALLOCATION

13%

18%

69%

20%

29%

51%

25-30%

30-35%

40-45%

SHARE OF GROUP SALES

~50% OF GROUP GROWTH

ROBUST DEMOGRAPHIC GROWTH

ESTABLISHED SAINT -GOBAIN LOCAL 

LEADERSHIP POSITIONS

~35% OF GROUP SALES

~50% OF GROUP EBITDA

USA

Canada

Australia

India

Mexico

Brazil

South -East 

Asia

Middle East
13%

18%

69%

Before transformation

20%

29%

51%

2025 Pro forma 1

25-30%

30-35%

40-45%

Long -term ambition

NORTH

AMERICA

ASIA &

OTHER HIGH -

GROWTH

GEOGRAPHIES

WESTERN

EUROPE

2026 ð 2030:

5 -8%
SALES GROWTH 2

Remove these

figures  ?

Remettre footnote caveat growth target

ASIA & OTHER

HIGH -GROWTH

GEOGRAPHIES
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1. Pro forma for recent acquisitions and divestments

2. On average in local currencies, excluding any major economic slowdown and/or major divestment



16%

54%

30%

Before transformation

12%

55%

33%

2025 Pro forma 2 Long -term ambition

Industry

Residential 1

Non-residential 

& infrastructure

WIDENING OUR REACH TO ALL 
CONSTRUCTION END -MARKETS

Clear strategic direction to steer 
COHESIVE PORTFOLIO 

& QUALITY OF EARNINGS

IN CONSTRUCTION CHEMICALS

BY 2030 

to increase infrastructure exposure

1. Of which 58% renovation and 42% new construction in 2025 Pro forma

2. Pro forma for recent acquisitions and divestments

3. On average in local currencies, excluding any major economic slowdown and/or major divestment

Targeting

 MID TO HIGH -SINGLE -DIGIT 

GROWTH 3 

in infrastructure & non-residential
SHARE OF GROUP SALES
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End markets

On montre industrie qui diminue et resi + non-resi/infra en 

dégradé

2026 -2030 TARGET

>û9 bn SALES

Bolt -on acquisitions

Organic growth through capex and 

innovation

>7 % 

CAGR 

Through bolt-on acquisitions, 

capex and innovation

Growing our CONSTRUCTION CHEMICALS 

platform to increase our penetration in 

INFRASTRUCTURE



16%

44%

16%

19%

5%

Before transformation

12%

26%

18%

31%

13%

2025 Pro forma 1 Long -term ambition

Industrial solutions

Jobsite solutions 

& merchanting

Exterior solutions

Interior solutions

Construction 

chemicals

CONSTANTLY ENRICHING OUR 
BUSINESS PROFILE IN LIGHT & 
SUSTAINABLE CONSTRUCTION

Clear strategic direction to steer 
COHESIVE PORTFOLIO 

& QUALITY OF EARNINGSCustomer-driven
SOLUTIONS APPROACH

with OFFER ENRICHMENT 

by country

1. Pro forma for recent acquisitions and divestments

Continued strong focus on
VALUE CREATION

SHARE OF GROUP SALES
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ACTIVELY STEERING PORTFOLIO 
OPTIMIZATION TO STRENGTHEN 
GROUP PROFILE

FOCUS ON EXECUTION & VALUE CREATION

>20 %  SALES ROTATION BY 2030

>13 %  GROUP ROCE

CONSOLIDATING LEADERSHIP POSITIONS, 

HIGH -GROWTH COUNTRIES AND 

CONSTRUCTION CHEMICALS

2030 TARGETS

CAPITAL MARKETS DAY ï OCTOBER 6, 202517



ACCELERATING VALUE 
AND GROWTH
THROUGH SOLUTIONS3



ACCELERATING TO MID -SINGLE -DIGIT GROWTH 1

1. On average in local currencies, excluding any major economic slowdown and/or major divestment

OUTPERFORMING OUR MARKETS BY 1 TO 2 PTS

Market growth Growing with
SOLUTIONS

by country

Compounding  
M&A GROWTH

 by country

SAINT -GOBAIN

GROWTH

TOWARDS 
MID -SINGLE

DIGIT GROWTH 1

Expanding in 

NON -RESIDENTIAL  

& INFRASTRUCTURE OUTPERFORMING 

OUR MARKETS 

BY 1 TO  2pts

Option 1

Agrandir le 

graph 

verticalement
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ANSWERING CUSTOMERSõ INCREASING NEED 
FOR FULL -RANGE SOLUTIONS

GROWING DEMAND FOR WHOLE -BUILDING PERFORMANCE 70% OF CONSTRUCTION COMPANIES PREFER SOLUTIONS 1

1. Source: Deloitte

To radically CHANGE HOW BUILDINGS ARE BUILT 

you have to work closely with partners who understand 
HOW EVERYTHING COMES TOGETHER ON SITE

1. Engineering and Construction Industry Outlook, Deloitte

Validate quote

Photo PL ?
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INNOVATING TO MEET CUSTOMERSõ INCREASING 
NEED FOR SUSTAINABLE SOLUTIONS

We face MULTIPLE  CHALLENGES , including  

DECARBONIZATION , of  course . We must  go beyond  

REGULATORY  REQUIREMENTS  to  win  new markets .

Nexity

X2  SAINT -GOBAIN SALES IN GREEN BUILDINGS 1

WORLD 

1 ST 

WORLD 

1 ST

Engie Eco-Campus, France

35 Saint-Gobain solutions

LOW -CARBON 

MORTARS

HIGH -RECYCLED 

CONTENT 

PLASTERBOARD

LOW -CARBON 

GLASS

PIONEERING LOW -CARBON & CLIMATE -RESILIENT OFFER 

WITH ~75% OF SUSTAINABLE SALES

BEST POSITIONED TO ADDRESS GREEN BUILDINGS

HIGH -RECYCLED 

CONTENT GLASS 

WOOL

Trouver une citation 

courte pays émergents 

(vidéos 360)

1. vs. standard projects in France

More SUSTAINABLE  AND  PRODUCTIVE  

solutions  are key to  CHANGE  THE  WAY  WE BUILD

Brazilian customer
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OUR ONE -STOP -SHOP SOLUTION FOR 
GLOBAL RENOVATION IN FRANCEé

SINGLE -FAMILY HOUSE 

RENOVATION 1

1. Internal study, Saint-Gobain 2. Energy Performance Certificate

-70 %
energy bill

reduction

4 -5
years 

payback

100 k
tradespeople 

trained & advised 

per year

FINANCIAL

SAVINGS

PHYSICAL 

AND DIGITAL 

SERVICE 

SUPPORT

é BRINGS VALUE 
TO OUR CUSTOMERS

ENERGY 

EFFICIENCY

From EPC2

        toG C

Internal wall 

insulation

External thermal 

insulation system

Interactive digital 

solution for energy 

renovation diagnosis
Thermal insulation 

for attics

Jobsite delivery

Recycling services

810 collection points

Eclaz  Sun® double 

glazing with solar 

control coating
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1. 2025 vs. 2019

OUR ENRICHED OFFER IN CANADAéé DELIVERS HIGHER 
GUARANTEED QUALITY 

FOR CUSTOMERS

From basic shingles to COMPLETE 

WEATHER -RESISTANT ROOFING 

SOLUTIONS

Quality Made CERTAIN ,

Satisfaction GUARANTEED

Siding

Waterproofing
membranes

Interior Exterior

Roofing 
membranes

Ceilings Plasterboard Metal profiles Insulation

Roofing shingles

COMPREHENSIVE OFFER FOR THE FULL BUILDING 

ENVELOPE THROUGH TARGETED ACQUISITIONS

4x ADDRESSABLE SALES PER SQM 1

INCREASING 

ADDRESSABLE SALES 

FOR SAINT -GOBAIN

C$/sqm, excluding inflation



Patented façade 

system

-30% installation time

-20% heat loss

CROSS -SELLING SERVICES AND SPECIFICATIONUP -SELLING

X2 SALES TO TOP 20 CUSTOMERS 

vs. 2019

+8pts MARGIN FOR HIGH 

ADDED -VALUE PRODUCTS (HAVP)

RICHER MIX

+10 pts OF HAVP 

IN SPECIFIED SALES

SOLUTIONS STRATEGY INCREASES BOTH VALUE 
AND SHARE -OF-WALLET FOR THE GROUP

HIGHER MARGINSALES OUTPERFORMANCE
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EXPANDING IN EACH COUNTRY 
THROUGH SOLUTIONS APPROACH

DEPLOYING OUR COMPREHENSIVE SOLUTIONS 

ACROSS ALL CHANNELS

BROADENING AND ENRICHING OUR OFFER 

FOR THE ENTIRE BUILDING ENVELOPE

Interior, exterior, construction chemicals, 

jobsite solutions & merchanting

Merchanting, DIY, direct sales & digital sales
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BROADENING OUR OFFER WITH A REPLICABLE 
MODEL COUNTRY BY COUNTRY ð INDIAõS SUCCESS
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EXTERIOR
GLASS

INTERIOR  

GYPSUM

INTERIOR
INSULATION

CONSTRUCTION 

CHEMICALS

Saint -Gobain market share:

#1

#1

#1

#1

85% ORGANIC GROWTH

~x4
Sales 1

~x6
Operating 

income 1

15% BILATERAL M&A TRANSACTIONS

JOBSITE 

SOLUTIONS & 

MERCHANTING
*

Stone wool 

insulation

Glass wool 

insulation

Waterproofing FlooringConcrete 

admixtures & 

concrete works

Digital 

distribution

MyHomeLow -carbon 

plaster

Acoustic 

ceilings

Low -carbon

solar -control 

glass

Fire-resistant 

glass

Concrete 

admixtures

Today

small medium strongnot present

* Full digital reach in Tier 1, 2 & 3 cities & Saint-Gobain MyHome centers

1. In local currency over ten years

10-year journey of growth
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DEPLOYING OUR STRONG AND 
INNOVATIVE VALUE -ADDED 
PRODUCTS

CONSTRUCTION 

CHEMICALS

INTERIOR 

SOLUTIONS

EXTERIOR 

SOLUTIONS

Deploying value -added coated glass 

in high -growth countries

From 31 %  to 37 %  of HAVP 1

2025 vs. 2021

From 26 %  to 30 %  of HAVP 2

2025 vs. 2021

From 11 %  to 20 %  of HAVP 3

2025 vs. 2022

Accelerating deployment of differentiated 

wallboard solutions in all countries

Completing & growing our low -carbon offer 

country by country

EnviroAdd TM

New generation additive 

for low -carbon cement

Glasroc ® X

Reinforced plasterboard 

resistant to humidity

COOL -LITE® XTREME

Solar control glass 

blocking 80% of heat

EBITDA (%)

2024

CAGR

2019-2024

SALES

2024

>20 %+7 %û2 bn

GLASS
IN ASIA & OTHER HIGH -GROWTH COUNTRIES

20 %+8 %û12 bn

GYPSUM & INSULATION

18 %+15 %û6.5 bn

CONSTRUCTION CHEMICALS 4

HAVP: High Added-Value Products

1. In glass sales in Mexico, Brazil, Colombia, India & Egypt   2. In gypsum sales   3. In additive sales

4. 2025 pro forma of recent acquisitions

Comfi : 24 or 25 ?

2025 RF2 : Same

except interior

CAGR at 8%



DEPLOYING OUR SOLUTIONS APPROACH 
THROUGH ALL CHANNELS

H Residence, Dubai

18 Saint-Gobain solutions specified

39k28k14k

2030 target20252019

+40%x2

Numeric coverage of 

points of sales

En 4 colonnes

Factoriser increasing our penetration

Indonésie : enlever le graph et garder 

le x2 POS 25 vs. 19

Dans le script ou slide: croissance des 

ventes en Indonésie

Leveraging WIDEST OFFER 

to be the preferred partner of 
DIY CUSTOMERS

Systematic GEOGRAPHIC 

COVERAGE & increased # of  

SKUs PER POINT OF SALES

35% of DIGITAL SALES   in 

Nordics specialist distribution

CROSS -BRAND 

SPECIFICATION TEAMS 

to increase share -of -wallet 

on projects

Indonesia

x2 points of sales vs. 2019

DIRECT SALES DIYMERCHANTING DIGITAL SALES
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US: 36%

Italie: 56%

Ancien KPI 

US Fce

ALL

TRACKING SOLUTIONS DEPLOYMENT 
COUNTRY BY COUNTRY

Option 2

UNITED KINGDOM

INDIASOUTH -EAST ASIA

ITALY

FRANCE

USA

MIDDLE EAST AUSTRALIAGERMANY

Cross -selling index Share of high added -value sales Share of specified sales

CROSS -SELLING
SERVICES AND 

SPECIFICATION
UP -SELLING

Cross -selling of interior & 

exterior solutions to distributors , US

Residential block including a lightweight

façade system with Glasroc® X, Italy

Key Account Management & specification

teams by sector , United Kingdom

Tracked KPI

COUNTRIES 

WITH GROWTH 

POTENTIAL

BEST IN CLASS 

COUNTRIES
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LEVERAGING THE SAME APPROACH 
FOR DIFFERENTIATION & GROWTH 
IN INDUSTRIAL SOLUTIONS

1. Share in industrial solutions sales

2. High Added-Value Products

Leader in high added -value 

glazing systems

Leader in ceramic solutions to decarbonize 

industrial processes

Leader in polymer technologies

 for critical applications

~20% 1~50% 1 ~30% 1

~û6bn SALESINDUSTRIAL SOLUTIONS 90 % SPECIFIED SALES50 % HAVP 2 SALES

GLASS FOR MOBILITY 

SOLUTIONS

PERFORMANCE POLYMER 

SOLUTIONS

CERAMICS FOR PROCESS 

SOLUTIONS

Add EBITDA?



EXPANDING IN 
NON -RESIDENTIAL AND 
INFRASTRUCTURE4



LEVERAGING OUR HERO PRODUCTS AS DOOR 
OPENERS FOR NON -RESIDENTIAL PROJECTS

DEMONSTRATING THE BENEFITS 

OF OUR SOLUTIONS 

TARGETING LARGE & COMPLEX 

PROJECTS
FULL -RANGE SOLUTIONS 

BY END -MARKET
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AMO SGSF: reoient le 

design et optimisent la 

performance par 

rapport au design 

dôorigine

X% improvement in 

energy performance for 

ex -> Nicolas Ferry / 

Olivier servant

EDUCATION HOSPITALS HOTELS

EXAMPLES OF HERO PRODUCTS

EnviroMix ®

Low carbon concrete admixture
Hygiene Advance
Acoustic ceilings

COOL-LITE® XTREME
Solar control glass

CONTRAFLAM LITE

Fire protective glazing

EnviroMix ®

Low carbon concrete admixture
Hygiene Advance
Acoustic ceilings

COOL-LITE® XTREME
Solar control glass

X-RAY PROTECTION

Plasterboard

EXTRA BASS

Acoustic ceilings

Nantes university hospital, France 

26 Saint -Gobain solutions

University of Groningen, Netherlands

14 Saint -Gobain solutions
Atlantis The Royal hotel, Dubai

26 Saint -Gobain solutions



WE HAVE THE BEST OFFER FOR THE GROWING & 
PROFITABLE DATA CENTER MARKET

DEMONSTRATING THE BENEFITS 

OF OUR SOLUTIONS 

TARGETING LARGE & COMPLEX 

PROJECTS
FULL -RANGE SOLUTIONS 

BY END -MARKET
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AMO SGSF: reoient le 

design et optimisent la 

performance par 

rapport au design 

dôorigine

X% improvement in 

energy performance for 

ex -> Nicolas Ferry / 

Olivier servant

EXAMPLES OF HERO PRODUCTS

EnviroMix ®

Low carbon concrete admixture
Hygiene Advance
Acoustic ceilings

COOL-LITE® XTREME
Solar control glass

EnviroMix ®

Low carbon concrete admixture
Hygiene Advance
Acoustic ceilings

COOL-LITE® XTREME
Solar control glass

1. Source: Morgan Stanley research, July 2025

HERO PRODUCTS LEADING SPECIFICATION OF FULL OFFER 

FOR DATA CENTERS

Sandwich 

panels

Technical 

insulation

Low -carbon 

admixtures

Self -leveling 

screeds
Waterproofing

membranes

34%
18% 18% 16%

LEADING CONSTRUCTION MATERIALS SUPPLIERS FOR 

DATA CENTERS 1 across the US & four European countries

KEY SUPPLIERS FOR DATA CENTERS OVER THE NEXT 2 YEARS 1 

Competitor A Competitor B Competitor C

Technical 

ceilings

~20 % of data center capex for building envelope & internal fit -out



OUR LEADERSHIP IN CONSTRUCTION CHEMICALS IS A 
GATEWAY TO THE WHOLE INFRASTRUCTURE MARKET

35 %

OF SALES IN 

INFRASTRUCTURE

57% non-

resi + infra

STRONG LEADERSHIP POSITION WITH û6.5 bn SALES 1 IN 76 COUNTRIES AND 18 % EBITDA 1

1. 2025 pro forma of recent acquisitions
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Ceren balkanay

Ex of bridge / 

tunnel prjct with

large #sol + sales

Nombre de 

camions verifiï

Chloé

Fosroc india: # 

bridges / etc

over the last 

years -> 

sanchay

# of pbidges / 

share of 

bridges with

fosroc solutions

Referenced by 

gvt ?

over the last 

years -> 

sanchay

Local & global KEY ACCOUNT 

MANAGEMENT

Photo 

GCP

GlasGrid ®

Asphalt 

reinforcement

PREPRUFE® 

Waterproofing membranes

Weberdry epo
Epoxy coating

INTEGRAL

Waterproofing admixture

EXAMPLES OF HERO PRODUCTS

WEBERCOLOR

High performance tile

grout

Doha metro, Qatar

10 Saint -Gobain solutions

Long Thanh airport, Vietnam

ú15m sales

Fast -paced growth in 

construction c hemicals  through 

CAPEX & M&A since 2021

37
ACQUISITIONS

43
NEW LINES & PLANTS

RENDEROC

Concrete repair

Enviromix & 

verifi

GCP ïprince 

of wales bridge

Route de 

lôatlantique ?

Tunnel eurosia

Periph colombo 

sri lanka

Route du 

littoral réunion

RAILWAYS

Mumbai -Ahmedabad high -speed rail, 

India

 ú13m sales

HS2 ïCeren / 

peter lawrence

Subansiri  power station, India

9 Saint -Gobain solutions

TRANSPORTATION INFRASTRUCTURE
ENERGY 

INFRASTRUCTURE

Leading BRANDS and infrastructure EXPERTS  supporting specification

M5 Oldbury Viaduct, United Kingdom

10 Saint -Gobain solutions



DEDICATED APPROACH UNLOCKING ADDITIONAL 
GROWTH IN UNDER -PENETRATED NON -RESIDENTIAL 
& INFRASTRUCTURE MARKETS

DEDICATED CATALOGUES  

BY END -MARKET

CROSS -BRAND SPECIFICATION TEAMS 

& KAM 1 IN ALL TOP COUNTRIES

POWERFUL BUILDING SCIENCE

& TECHNICAL SUPPORT

DEMONSTRATING THE BENEFITS 

OF OUR SOLUTIONS 

TARGETING LARGE & COMPLEX 

PROJECTS
FULL -RANGE SOLUTIONS 

BY END -MARKET

TRUST AND RECOGNITION ON FLAGSHIP PROJECTS SNOWBALLING INTO NEW OPPORTUNITIES
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Atlantis The Royal hotel, Dubai

10 Saint-Gobain solutions

ú12m specified sales 

AMO SGSF: reoient le 

design et optimisent la 

performance par 

rapport au design 

dôorigine

X% improvement in 

energy performance for 

ex -> Nicolas Ferry / 

Olivier servant

Building design optimization service to reduce energy 

consumption by >50% in tertiary buildings retrofit

EDUCATION 
BUILDINGS

Hospitality Environment
Hotel brochure

Saint-Gobain solutions specified in ~300 hotel projects 

in Middle-East since 2021

CROSS -BRAND SPECIFICATION 

TEAMS IN ALL TOP COUNTRIES

Long Thanh airport, Vietnam

15 solutions specified across full Saint -Gobain offer

1. Key Account Management


